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LAVAUX, VIGNOBLE EN TERRASSES 
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•  World&Heritage&site&since&2007$
$UNESCO$criteria$for$the$inscrip7on$
$ $8$(iii)$tes7mony$to$a$cultural$tradi7on$(wine$making)$
$ $8$(iv)$landscape$(terraces)$
$ $8$(v)$$tradi7on$human$seDlement$(villages,$terraces)$
$Also$a$cultural$landscape$



THE PROJECT “TOURISME EN LAVAUX”  
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•  Context&(Lavaux&Patrimoine&mondial)&
•  Associa7on$Lavaux$Patrimoine$mondial:$

to$develop$the$site’s$monitoring$
•  Study$by$the$University$of$Lausanne$

(201582016):$Territorial$Diagnos7c$+$
Strategy$for$the$monitoring$

•  Webmapping$applica7on:$UNILavaux$
(hDp://lavaux.unil.ch/)$$

•  Conclusion$of$the$study:$lack$of$
knowledge$on$tourism$in$Lavaux$

$
•  Office&du&tourisme&du&Canton&de&Vaud&

•  Survey$on$tourism$in$the$canton$
(monitoring)$

$
$8>$Project$“Tourisme$en$Lavaux”$(201782019)$$
$$
$Collabora=on&UNIL&–&LPm&–&OTV&

$
$
$

$$
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OBJECTIVES OF THE PROJECT “TOURISME EN LAVAUX”  



THE TOURISM OFFER – ORIGINAL OFFER 
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•  Method&
$Documenta7on$analysis$(web$+$paper)$
$30$interviews$with$tourism$actors$
!(private!operators,!wine!makers,!administra2on,!tourism!offices)!

!
•  Results&

$Landscape$is$the$core$of$the$original$offer$largely$before$wine/vi7culture$
$UNESCO$inscrip7on$has$increased$tourism$visits$but$not$the$wine$sales$
$Several$nega7ve$side8effects$of$tourism$(waste,$grape$the^)$
$$
$$

$

THE TOURISM OFFER – DERIVED OFFER 
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•  Cartography&of&the&offer&
$Accomoda7on,$restaurants,$and$also$ac7vi7es$
$Links$with$the$protected$area!



THE TOURIST OVERNIGHTS 
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•  Methods&
$Sta7s7cal$data$analysis$(overnights)$
!Ques7onnaires$

QUESTIONNAIRES 
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•  Survey&(MiKJune&to&End&October&2018)&
$In!situ!ques7onnaires$by$3$persons$
!On8line$and$paper$ques7onnaires,$3$languages$(D,$F,$E)$
$Objec7ve:$850$ques7onnaires$



QUESTIONNAIRES 
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QUESTIONNAIRES 
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Some&difficul=es&
Length$(10’)$8>$short$version$(3’)$
Online$applica7on$8>$lack$of$
interac7vity$(8>$paper$quest.$
added)$
Shadow$areas$8>$few$visitors$8>$
few$ques7onnaires$filled$
(«$low$»$produc7vity)$
$

Critères&de&l’OTV&$
•  Mo7f$de$séjour$
•  Ac7vités$réalisées$
•  Qualités$déterminantes$pour$

le$choix$de$la$des7na7on$
•  Dépense$moyenne$par$jour$
•  Sa7sfac7on$générale$
•  Hébergement$principal$



CARTOGRAPHY OF HOTSPOTS 
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•  Objec=ves&
$To$map$the$hotspots$+$shadow$areas$
$To$confront$with$the$tourist$offer$(interviews)
$and$with$the$tourist$prac7ces$
$(ques7onnaires)$

CARTOGRAPHY OF HOTSPOTS 
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Current&work:&Automa7c$data$extrac7on$from$the$photos$(which$objects$are$photographed)$
$



TOURIST TRACKING METHODS 
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•  Automa=c&Coun=ng&
$Two$Pyro$Counters!!
!6$automa7c$cameras$

$

•  Monitoring&strategy&
$Survey:$14.6.2018$–$31.10.2018$
$Loca7on$changes$every$3$weeks$
$Around$30$places$monitored$

$

lavaux.unil.ch/comptages$$

TOURIST TRACKING METHODS 
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lavaux.unil.ch/comptages$$



TOURIST TRACKING METHODS 
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•  Current&work&
$Automa7c$data$extrac7on$+$field$valida7on$
$Web$scraping:$meteo$data$(webcams,$MeteoSwiss$radar$images$+$weather$bulle7ns)$$

$

•  Next&step&
$GPS$tracking$(Sept.8Oct.$2018;$collabora7on$with$Reto$Rupf,$ZHAW)$$

lavaux.unil.ch/comptages$$

TOURIST TRACKING METHODS – DIFFICULTIES 
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•  Some&difficul=es&
$BaDeries$
Public$works$on$Railway$line$during$Summer$2018$
Sun$(light)$
Vineyard$treatment$by$helicopter$
$

$ $ $ $ $ $ $ $ $ $Not$all$walkers$are$tourists$$
$$

lavaux.unil.ch/comptages$$



PRELIMINARY RESULTS 
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•  Main&results&
$Landscape$is$the$first$original$offer$(before$wine$heritage)$
$Not$all$the$WHS$is$touris7c$(hotspots$and$shadow$areas)$
$Several$changes$(overnights,$accomoda7on)$detected$
$Interest$of$crossing$quan7ta7ve$(automa7c)$and$qualita7ve$methods$
$Added$value$of$the$mul78method$approach$(fine$resolu7on$of$results)$
$&

•  Methodological&remarks&
$Time$consuming$approaches$(ques7onnaires)$
$«Produc7vity»$of$some$methods$(e.g.$ques7onnaires$in$shadow$areas)$
$Technical$problems$in$measurement$methods$
$Importance$of$informa7on$(popula7on)$and$collabora7on$with$local$stakeholders$
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